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. This report reviews the combined performances of both the UK builders’ merchant \
sections from UK plumbers’ merchant markets. The market is highly complex comprising a wide ~ The DIY Multiples market is very complex, and could potentially include a wide ran \ full table of contents.
. range of products that are distributed through a broad range of distribution channe of retailers, unless a reasonably accurate definition is established. Therefore, the t \ Then select your
different reports. ‘DIY Multiples’, as used in this report, refers to companies that meet the following .
Within this AMA report, the builders and plumbers’ merchants’ market falls into t cnteria chosen section. Do
distinct merchant groups:-
> Number of outlets: minimum of 2 stores the same on the left
> National Merchants — operating a large number of outlets/branches and compare
and having nationwide coverage > Location: primarily out-of-town sites .
sections of the same
> Regional Merchants - large, medium and small organisations that > Sales Turnover: in excess of £5m per annum .
operate a number of branches in a given region. The regions size may report eaSIIV'
vary from small regions to larger areas (such as Scotland, North-West > Product Mix: wide range covering a broad spectrum of DIY products
South-East) or indeed may be effectively nationwide
Therefore this report includes the four largest DIY retailers, B&Q. Homebase,k Wi
> Local Merchants — companies that operate in a small (local) area and and Focus, as well as several smaller chains including Maxwells DIY, Godfreys |
are often, although not exclusively, single or 2 to 3 branch operations Trago Mills. Leekes, Taskers DIY. The Range and B&M Homestores
Within our definition the market includes those organisations that offer a Our definition excludes retailers with a primarily town/city centre presence such a
comprehensive range of building and/or plumbing products but specifically exclude Wilkinsons, as well as companies who have a specific product base such as Top
sole product specialists such as timber merchants, decorating materials wholesa Tiles. Also excluded are grocery multiples who may sell DIY products, such as A:
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