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FOR IMMEDIATE RELEASE JULY 2011 

Ceramic and Natural Stone Tiles Market Report - UK  
2011-2015 Analysis 

New AMA report reviews the UK market for ceramic and natural stone tiles 

 

‘’Prospects for the tiles market into the medium-term will be determined by the timing, 
strength and pace of recovery of the economy, which in mid 2011 still remains relatively 
fragile. The short-term outlook indicates only moderate growth at best for 2011-12, given 

the slower than anticipated recovery in the housing sector and the more pessimistic 

outlook for key commercial sectors such as retail and offices. Growth prospects 2013-15, 
however, are more positive with annual rates of 5-6% currently forecast with market 

value forecast to reach around £515m’’. 

 

This report is the 6th edition and is widely recognised as one of the key reviews of the market for 

ceramic and natural stone tiles in the UK. A brief summary of the report is included on the 

following page. 

 

Priced at £665, the report is currently available from AMA Research Ltd,  

Telephone 01242 235724 or e-mail at sales@amaresearch.com. 
 

Editors Note: 

 

Attached is a summary of the report.  Please use brief extracts if you wish, but we would 

request that references to company market shares are not published without our prior 

permission. 

 
If you would like to receive an editorial review copy or would like to speak to an author of this 

report, please contact Andrew Hartley or Chris Moore on (01242) 235724. 

 
Please include our web address and telephone number on any review printed, it would also be 

appreciated if a copy of the review could be forwarded to AMA Research. Thank you. 

 
 

AMA Research Ltd 
Montpellier House  
Montpellier Drive 
Cheltenham 
Gloucestershire GL50 1TY 
Tel:  +44 (0)1242 235724 
Fax:  +44 (0)1242 262948 
E-mail:andrewhartley@amaresearch.co.uk 
Website:  www.amaresearch.co.uk 
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Ceramic and Natural Stone Tiles Market Report – UK  

2011-2015 Analysis 
 
 UK Market and Forecasts for Ceramic and Natural Stone Tiles 
                           2007-2013  By Value (£m MSP) 

 

This report covers ceramic & porcelain and 

natural stone wall & floor tiles that are for 

internal use only and includes both domestic 
and contract sectors. 

The market experienced moderate growth in 

the period up to 2007. However, in the 2008-

10 period, the overall market declined by 

around 20% to an estimated value of around 

£430m, as the recession impacted on demand 
in all key commercial and residential sectors.  

In general, ceramic & porcelain and natural 

stone tiles are considered deferrable purchases and the sector has undoubtedly been affected by 

lower consumer spending throughout the recent difficult economic climate. The downturn in the 

housing market has been a key contributory factor, with demand from both new housebuilding and 

RMI work significantly down from pre-recession levels. Non-domestic construction has also 

experienced declining output with key sectors, such as retail and commercial offices, experiencing 
declining demand 2008-10. 

The ceramic & porcelain tiles sector dominates the market in 2010 with estimated value share of 

around 80%. However, ceramic and porcelain tiles have also been affected by lower demand for 

wall tiles as the trend for upstands and metal and glass splashbacks within the domestic kitchen 

sector continues. Ceramic floor tiles have been more buoyant than wall tiles, underpinned by 

demand from the contract sector and the trend for larger format tiles. The domestic floor tiles 

sector has also derived some limited benefits from the housebuilding sector with floor tiles now 

offered in a wider range of locations, including kitchens, bathrooms, utilities, hallways and 
cloakrooms. 

The report provides a detailed overview of the natural stone sector, which has enjoyed stronger 

market conditions than ceramic & porcelain tiles over the last few years with value decline less 

than the total market. Natural stone has particularly benefited from the trend for more luxurious 

bathroom refurbishments in the upper and middle market sectors. 

In terms of supply structure, the market has become more fragmented in recent years with a 

larger number of stone specialists entering the market with dedicated showrooms and enhanced 

product ranges. However, the ceramic tiles sector has seen some major changes over the last 2 
years with the fate of Pilkington’s Tiles a notable landmark. 

Prospects for the tiles market into the medium-term will be determined by the timing, strength 

and pace of recovery of the economy which in mid 2011 still remains relatively fragile. The short-

term outlook indicates only moderate growth at best 2011-12 given the slower than anticipated 

recovery in the housing sector and the more pessimistic outlook for key commercial sectors such 
as retail and offices. 

Growth prospects 2013-15, however, are more positive with annual rates of 5-6% currently 

forecast with value likely to reach around £515m. 

AMA Research’s report “Ceramic and Natural Stone Tiles Market Report - UK 2011 – 2015 

Analysis” is available in hard copy or electronic format for £665 and can be ordered online at 
www.amaresearch.co.uk or by calling 01242 235724. 
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