Press Release

Covid-19 to have positive impact of the Home
Automation Market

The home automation market has developed at a rapid rate in recent years, a trend
which has been partially accelerated by Covid-19 and the fact that people have been
forced to spend more time in their homes due to lockdown measures. This in turn has
encouraged more suppliers to enter the sector.
In recent years, the home automation market has entered the mainstream. It now
encompasses a broad range of middle and basic entry level and lower cost home
automation products, availability of which has widened for reasons such as more
companies entering the market and a greater proportion of online and Internet sales.
Accessibility to smart home devices has dramatically increased, due to the ongoing
growth in penetration of faster forms of broadband amongst UK households, as well as
the continued rise in the number of people owning smartphones. A greater percentage
of Internet users in the UK are now regularly accessing it via mobile devices.
Younger homeowners appear to be most positively inclined towards smart homes,
even though they can sometimes be constrained by income levels. Nevertheless, this
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age group is likely to continue to represent the key consumer target group, due to
their greater familiarity with technology.
Abdul Tantouch, Market Research at AMA Research comments “recent advances in
technology and innovation helped ameliorate the perception of cost being a hurdle in
the growth of the home automation market but as manufacturers continue to address
consumer concerns such as developing systems that dovetail into existing automation
systems with minimal additional costs as well as technological improvements in data
security have helped support the continuous growth of the automation market. The
Home automation market is expected to hit double digit growth as soon as 2023
following the pandemic disruption with a forecasted increase of 47% by 2025”.
Cost savings from home automation, such as energy savings, are another important
factor influencing uptake. As connectivity increases via the development of Internet of
Things (IoT) technology, devices will be able to learn more about the habits of
householders and work out how to run homes more efficiently.
In 2021, the market is expected to return to growth after the dip in sales caused by
Covid-19, rising in value by around 6%. Over the longer term, annual growth should
return as consumer awareness and penetration of the benefits of home automation
increases. Much of this future growth is likely to come from the lower end of the
market, specifically from mid to basic entry level systems.

Editors Note:
The information was taken from the Home Automation Market Report – UK 2021-2025 by AMA
Research, which is available to purchase now at www.amaresearch.co.uk or by calling 01242
235724.
Please include our web address on any press release or article published. If you would like to
receive more information on the report, or would like to speak to the Editor, then please
contact:
Roshni Patel
AMA Research
t: +44 (0) 1242 235724
e: roshnipatel@amaresearch.co.uk

About AMA Research
AMA Research is a leading provider of market research and consultancy services with over 30
years’ experience within the construction and home improvement markets. For more
information, go to www.amaresearch.co.uk or follow us on Twitter @AMAResearch for all the
latest building and construction market news.
Since 2017, AMA Research has been part of Barbour ABI, a leading provider of construction
intelligence services. Barbour ABI is part of UBM, which in June 2018 combined with Informa
PLC to become a leading B2B information services group and the largest B2B Events organiser
in the world. To learn more and for the latest news and information, visit www.ubm.com and
www.informa.com.
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